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OVERVIEW 



The New Living Expo (NLE) is in its 19th year as Northern California's premier showcase of the 
nation's innovations in health, wellness, personal growth and sustainable living. The 2020 New 
Living Expo will be held April 3-5 at the San Mateo Event Center.  
  
The event is produced by Ken Kaufman, best known as the co-founder of the Whole Life Expo 
(owner and executive producer from 1986-1998).  Whole Life Expo (WLE) still stands today as 
the most successful national circuit of shows ever in this category, and Kaufman has now been 
producing WLE/NLE for more than three decades. 
  
The Expo provides sponsors, exhibitors and attendees from the public with a full schedule of 
special events, music and presentations.  Highlights include an event bookstore (featuring 
author book signings all weekend), natural foods dining area and a yoga pavilion.  There is a VIP 
lounge for sponsors. 



BACKGROUND 
Kaufman launched NLE at the longtime home of WLE, San 
Francisco’s Concourse Exhibition Center, in 2002 and ran it there 
until the close of the building in 2013.  The show debuted at the 
San Mateo Event Center in 2014.   
  
NLE features a similar exhibitor and speaker lineup as seen at 
Whole Life with some new twists based on current trends: a 
major focus on yoga, mindfulness and cutting edge meditation 
and relaxation techniques, for example.  Attendance has 
remained a very steady 12,000+ attendees, with 200 booths in 
the exhibit hall and a program that features over 125 lectures 
and workshops. 
 
 



BACKGROUND 
The longtime success and popularity of this event is due to the rapidly growing number of people 
interested in health and wellness throughout the United States, and the emergence of an 
increasingly influential demographic group American Demographics magazine once called “cultural 
creatives".  
  
In past years, top guests have included Deepak Chopra, Daryl Hannah, Van Jones, Julia Butterfly Hill, 
Marianne Williamson, Loretta Swit, Caroline Myss, Wayne Dyer, John Gray, Amy Goodman, actor 
Mike Farrell, Alice Walker, James Van Praagh and John Robbins, among others. The current program 
focus is on best-selling authors who cover the hottest trends.   



RATIONALE 
There are an estimated 35 million pure vegetarians in the United 
States, and an estimated 87  million American adults who have 
made significant dietary changes in the five years.  This change can 
mainly be attributed to the concern about the effect of diet on 
health, and has caused a shift away from the standard 
American meat-based diet.   It has also caused a marked increase in 
exercise, recreation and outdoor activities. 
 
In the San Francisco Bay Area, there is increasing interest in lifestyle 
changes in response to the impact of work-related stress and 
burnout.  This is especially true in Silicon Valley, which is why NLE 
chose San Mateo and the Mid-Peninsula, one of the Valley’s most 
popular bedroom communities. People are opting for a variety of 
relaxation techniques and recreational outlets to improve 
wellness.  These include meditation, yoga, stretching, running, 
cycling, tennis and hiking, and this interest translates into 
consumption of goods, services and products such as natural source 
foods, health clubs, vitamins and exercise equipment and clothing.   



RATIONALE 
There is also a heightened awareness of the impact of the 
rapid growth has on the Bay Area’s quality of life and the 
environment, with is part of why the area is a national 
leader in sustainable living and technological innovation.  
NLE co-hosted a sustainable issues conference with San 
Mateo County’s Office of Sustainability in 2018, and the 
Northern California Recycling Association in 2019 to 
highlight this fact.  
 
The Expo offers a comprehensive survey of every 
contemporary option available to the fast-growing segment 
of the population seeking better health, wellness and 
sustainable alternatives, and is the ideal event for sponsors 
to build a positive image and brand awareness with this 
demographic. 



Attendee Demographics: 
 
Median Income: $85,799 
Education:  88% have college degrees 
Occupation:   75% professional/managerial 
Median Age: 36 
Female shoppers: 70% 
  
70%  Shop in natural food stores and buy natural foods 
74%  Buy vitamins 
65%  Expressed interest in personal growth 
60%  Use herbal products 
51%  Buy natural body care products 
38%  Buy natural cosmetics 
25%  Own a juicer or food processor 
  



Attendee Demographics: 
  
57%  Are members of health clubs 
48%  Receive chiropractic care 
46%  Attend an aerobics or exercise class 
60%  Attend holistic health classes (yoga, etc.) 
36%  Attend meditation class 
34%  Visit a weekend retreat or health spa 
61%  Had a massage 
37%  Consult with holistic physicians 
35%  Attended self-improvement seminars 



PROMOTION 

 
Direct Mail/Printed Materials Promoting NLE: 
Key piece is the Expo’s 64-page program guide: 100,000 
copies are printed each year. 
 
• Direct mail distribution is 30,000 pieces 
• Retail and other direct distribution is 65,000 pieces 
• On site distribution is 5,000+ 

  
3,000 event posters are also distributed to health food 
markets, bookstores and other targeted points in the 
Bay Area. 
  
Public Transportation Partners: 
• BART partnership that markets NLE to Bay Area 

regional ridership 
• Sam Trans/Cal Train partnership that focuses on 

south bay ridership 
  



PROMOTION 
 
Social Media Campaign 
• Monthly E-Newsletter reaches 10,000 opt-in subscribers  
• Annual Facebook campaign generates 412,491 impressions 

and 55,391 unique impressions 
• Active presence on Twitter (10,000 followers) and 

Instagram (8,000 followers) 
  
Recent Print Sponsors:  
• San Francisco Examiner 
• SF Weekly  
• San Mateo Daily Journal 
• Common Ground 

 
 



PROMOTION 
 
Recent Radio Sponsors:  
• KFOG 
• KQED-FM 
• KPFA  
• KALW 
• Empire Broadcasting (San Jose) 
  
Recent TV Sponsors 
• KPIX TV 
• KQED TV 
• KRON TV 



Sponsorship Benefits 
• Featured identification in all cross promotions with television, radio and print 
• Ad in New Living Expo Program Guide (100,000 printed, 30,000 direct mailed), and logo 

displayed on cover 
• Category exclusivity 
• Complimentary booth(s) at the event 
• Inclusion in event social media & digital newsletter (subscriber list is 10,000) 
• Opportunity to operate full-scale sampling program for clients 
• Sell-through rights for client vendor/third party program 
• Access to full list of Expo exhibitors, speakers, sponsors and attendees 
• Logo in prime position on Expo event poster 
• Banners on site 
• Tickets  to all Expo special events and opportunities for client entertainment 



For more information, please contact Richard 
Matthews at richard@mattmedia.com or 203-853-
7095.  


